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This is an interesting title that reports the
outcomes of the third US library marketing
survey carried out in 1997/98 which followed
up the earlier surveys of 1975 and 1986. In
addition contributions to a one-day meeting,
involving the joint committee of the
Association of American Publishers and the
Association for Library Collections &
Technical Services, review the findings.

Bearing in mind that the data were gathered
in 1999 the principal outcomes of the survey
indicate that the majority of librarians
surveyed expected their budgets to increase
over the next five years with much being spent
on electronic media. Reviews and catalogues
were seen to be the most effective selection
tools. The majority of libraries used vendors
to place their orders, but half of the publishers
wanted to see an increase in direct ordering.
Somewhat surprisingly, half of the publishers
did not have staff assigned to marketing to
libraries. Of the library budget, 20 per cent
was spent on backlist purchases. A substantial
growth in the electronic market was forecast.
Of the libraries surveyed, 80 per cent had
collection development plans and the number
of consortia was growing. The libraries were
looking for value added services from vendors
and selected a vendor by the quality of the
sales staff. The vendors saw themselves as not
selling books, but rather the services around
them. The librarians did not like
telemarketing. It was reported to be easier to
get authors into bookstores to promote their
books, than into libraries. So an interesting
picture of the library market emerges.

But the picture may be flawed, as it is
difficult to determine response rates. Some 77
publishers and 12 vendors returned their
questionnaire. A total of 301 libraries
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responded — 24 per cent were college and
university, 40 per cent were public libraries,
20 per cent school and a very low response
from special libraries. Comments were made
about the length of the questionnaire and the
time taken to gather information. There was
also a problem, for one aim was to be able to
make a comparison with earlier surveys, and
clearly the situation has changed.

The value of the volumes must now be
purely historical. It presents an interesting
snapshot of the library market from several
viewpoints but the information is now dated.
And not only was it dated by the time that the
volume emerged, but the market continues to
change rapidly in terms of both the publishers
and vendors, and in what the libraries are
choosing to purchase.

It has taken a very long time to get the
outcomes into print. On the positive side
there is a good index. Clearly the joint
committee will have much to discuss before
the next survey is put in place.

Patricia Layzell Ward
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The title of this work represents a hope: to
arrive at a user’s view of the Internet, with the
help of “stories” about people using the
Internet. Almost half of the book is taken up
by one chapter: a highly competent synthesis
of research into the use of the Internet by
specific groups. Before Bruce gets into the
research “data”, however, he provides a brief
history of the Internet and two theoretical
chapters that pave the way for the data. One
of these deals with the relationship between
people and technology, and discusses issues
such as personal innovativess and acceptance
of innovation; the other focuses on the use
people make of the Internet, positioning this
focus in a “user-centred revolution” that
Bruce claims (contentiously) to have taken
place over the past 25 years. Central to his
approach is the concept that we understand
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